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Beyond Dreams is a Young 
production house mainly into 
television production 

Beyond Dreams has produced over a dozen original 
television fiction series for leading Indian broadcasters 
like Star Plus, Zee TV, Sony, Life Ok, Channel V, Disney, 
Pogo, and others
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Social History

Being founded in 2007 Beyond Dreams had not 
been socially active until 2014, being said that it 
wasn’t until August 2015 they realized the need 
of a complete digital makeover  

This is where we were roped in for entire digital 
makeover

Being the Social Monkeys of Mumbai we 
grabbed on the opportunity and designed a 
complete make over road map 



The Road Map 

Understanding the need of the hour we 
immediately worked on redesigning the 
website and made it more social friendly

We designed a 100 Day Organic Agenda 
(DOA) for being social with beyond 

dreams  

The agenda was very simple, to leverage 
on beyond dreams most popular show 

and drive audience on various social 
platforms  
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….& this is how we began!!!

Personifying the leads real 
side more than reel side  

We designed a campaign 
based around knowing the 
real star by posting their facts  

During this campaign we 
specifically made creative with 
their off the sets attire  for 
fresh look and feel

This campaign turned out to 
be a golden nugget

100 DOA #Week1



And this how the audience 
responded
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Lets roll in the numbers

Total Likes 1003

Total Comments 63

Total Shares 34

Total Reach 10.9K

100 DOA #Week1

This had set the momentum for 
coming weeks to follow
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100th Day

Aug’15 Sept’15 Oct’15 Nov’15

Total Likes 3127 6841 14465 28800

Total Reach 108265 198828 320394 421365

Total 
Impressions

261709 575534 805665 992400

The 100 Day Organic Agenda spoke about 
real life people and their reel life differences

Interaction with fans on the shoot

It also created a social brand awareness 
about the production house.


